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The first and only analytical periodical focusing on sponsorship marketing \ 6

Leverage the unique knowledge of esteemed Sponsorship Marketing )
specialists and independent industry experts with this 8-pager SpOhSOI’ClIC-k

» Authoritative
analyses

» Contributions
from industry
experts

» Best practices

» Case studies

» .... and more

>»>

» Our Research
Publications

Background articles have been published in or commissioned by leading professional reviews:
Admap (World Advertising Research Center),

The Communicator (European Association of Communication Agencies),

The Advertiser (Association of National Advertisers, US)

Contributors include:

Michael Lynch (Visa), Franck Riboud (Danone Group), Peter Gandolfi (Nationwide),
Peter Barnet (Young & Rubicam), Bernhard Adriaensens (World Federation of Advertisers),
Pippa Collett (Shell), Hubert Genieys (Nestle Waters), Patrick R. Leahy (Target),
Georges-Henri Meylan (Audemars Piguet), Naomi Hancock (Veuve Clicquot),

Andrew Walsh (Sport+Markt), Norman Vale (International Advertising Association),
Fredrick Wodin (Merrill Lynch), Bruno Didier (Compagq),

Jean-Marc Thévenin (Kraft Foods International), Jaap Velthuizen (Procter&Gamble)

SponsorClick’s global network of partners presents points of view from Australia, France,
Germany, United Kingdom, United Stated and Canada representing a large number of industries

Detailed examples of strategy, planning, execution and measurement of impact

Lawyer’s Corner Access useful legal information for your sponsorship marketing transactions
Tips for Success Focus on critical points for successful campaigns

Rating of Opportunity Assess the professionalism and the risk associated to partners
Original Transactions Think out-of-the-box as shown in original examples

Zoom on Process lllustrate the steps of a well-controlled sponsorship marketing process

A sample issue in PDF format is available at www.sponsorclick.com/docs/en/chronicle_en01.pdf

To order now your subscription to The Chronicle of Sponsorship Marketing™
or any of our research publications, please use the order form on the back.

Visit http://www.sponsorclick.com Copyright© 2001-2004 SponsorClick
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London SW10 9EA
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Research Order Form

I would like to order the following publications:

[ The Chronicle of Sponsorship Marketing™ (1 yr/6 issues)

[] The Chronicle of Sponsorship Marketing™ (Previous issue # )

[ ] Sponsorship Marketing Global 2004

[_] Sponsorship Marketing France 2004 (in French)

[ ] Sponsorship Marketing US 2004

[ ] Sponsorship Marketing Canada 2004

[ ] Sponsorship Marketing UK 2004

[ ] Sponsorship Marketing for Soccer: Stakes & Mistakes

[ ] Sailing: A Real Marketing Platform for Advertisers
[ ] Formula 1 and Off Media Marketing

[] Other Publications (please specify)

$790
$80
$1,200
$1,300
$1,300
$1,300
$1,300
$3,800
$3,800
$3,800

Delivery Information

[ ] Promotional code #
Total $

Name

Company

Job Title E-mail
Telephone Fax
Address

City State
Country Zip Code
Billing Address (if different from delivery address)

Name

Company

Address

City State
Country Zip Code

Method of Payment

[] Send bill (please note that orders are processed when payment is received in full)

[] MasterCard

[ ] Charge Credit Card:

Card Holder's Name

[] Visa

[] Amex

Credit Card Number

Signature

Expiration Date

For immediate service, please fill out and fax to (1) 646 349 2784 or (44) 20 7900 2614





